
FY23 BUDGET ENGAGEMENT 

OVERVIEW

1,387 participants in total 
310 from pop-up engagements

How were they reached?

Learn more at arlingtonva.us

Who participated?

19 and under
20 to 29
30 to 39
40 to 49
50 to 59
60 to 69
70 and above
No Answer

Human Services

Public Works

Public Safety

Transportation

Schools

Housing

Metro

Parks and Rec

Libraries

Economic Dev

Planning

Arts
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When asked to rate importance of 
programs and services, the following 
were selected most often as 
Important or Somewhat Important:

9% of the full form 
participants identify as 
Hispanic or Latino
 

46% of pop-up 
participants 
responded in Spanish

Public Health (1163)

Public Safety (1073)

Human Services (1062)

Parks and Recreation Services (1001)

Water/Sewer Services (981)

Street Maintenance (963)

Housing (949)

Libraries (943)

Environmental Sustainability (926)

Transit (916)

Business Support and Retention (914)

986 responses came from online forms offered 
in 5 languages. 
 
11 pop-up engagements held throughout the 
County at food distributions, multi-family 
buildings, grocery stores and holiday events.
 
91 paper forms filled out at pop-ups and 
submission boxes.
 
380 QR codes to the forms were scanned-- 164 
of them in a language other than English.
 
87 yard signs were put out at various locations 
across the County.

Out of 1,077 full forms, most participants were 
between the ages of 30 and 59:

In the event of a budget shortfall, 
this is how participants would 
address budget areas:

Maintain service (raise taxes/ fees/ or reduce other services)
No change
Reduce service (slightly or substantially)


